WINE GRAPES MARKETING BOARD

Vine Chat

PRICE NEGOTIATIONS ARE THE KEY THIS VINTAGE

As price notifications occur across the region gr' rdt to better represent you. By providing
are becoming more aware of their winery(s) poS@flgith your price list we can share this inform
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wineries are not impacted directly and as slefYapée producing the variety that best suits t
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behind Australia in the wake of the China tarifiyRg@shouldn't be occurring is any reduction in the
Those that are impacted are still in the progggssQor white winegrapes. The impact of Chin:
assessing the full impact. Some may even haygsioCkarieties is virtually -exastent as  the

on the water or returning from market. consumers in that country prefer to consume red \

What we haven't heard of is the market in CIAiESHIAve been very steady across other markets
moving and taking Australian wines or has Austfhif3gjg@mestic throughout the impacts of COVID

decided to walk away? Now is the time to really have a conversation with

Fortunately we have other strong markets, in\\Hi€@Qigpe purchaser. The price for winegrapes
alone sales have improved on the back of dURel@ of the market conditions and could poten
signed Free Trade Agreement in June 202ignghghat your winery is not travelling well financ
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licence purchases as dining out venues haviepadld even though CEl¥IDas seen an increase
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Help Us Help You

The Board is calling on growers to send in y«
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